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What’s happening? 

• Microsoft Bing is going all out to increase search engine 

market share

• The Yahoo-Bing deal

– Yahoo to use Bing’s search engine

– Some country versions already using Bing web search, the rest 

will follow during the year

– Yahoo will “still be innovating on top of the Bing results”

• Bing, Yahoo and Google all including social media in their 

results, for example Twitter, blogs, Facebook, Myspace, 

discussion forums 

• Interfaces of all three continually changing
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Yahoo!

• http://www.yahoo.com/,  http://search.yahoo.com/

• Layout and results vary depending on the country version

• Options in the left side menu for limiting your search – depend on 

the type of search

• Social media real-time results at the top if it is a “hot topic”
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Bing

• http://www.bing.com/ (was live.com)

• Described as a “decision engine”

• Results tend to be more consumer oriented

• Results vary considerably depending on the country 

version 

– most features only available in the US version

• Incorporating real time, social media results into main 

search

• Major television advertising campaign in US and a few 

other selected countries

– http://www.youtube.com/user/bing

[general response in the UK – “what was that all about?”]
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• Is your web history switched on? Now Switched on by default

• Google adjusts your search results according to what you have clicked on 

in the past

• See: Personalized Search for everyone 

http://googleblog.blogspot.com/2009/12/personalized-search-for-

everyone.html and Karen Blakeman's Blog - Your Google results are 

about to get weirder http://www.rba.co.uk/wordpress/2009/12/17/your-

google-results-are-about-to-get-weirder/

Google 
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Google first page results
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Results from 
Google News 
&  blogs

Latest results -
rolling feed  of 
headlines 
from Twitter, 
blogs, 
discussions



Google first page results
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Images

Wikipedia  article

Blog posting 
listing videos

YouTube video

Results from my “social 
circle”: Twitter, RSS feeds, 
FriendFeed, Google Wave 
contacts etc. 



Google search results

• Additional search features previously hidden under “Show options” 

now in left hand side menu
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Do they work?

• Results seem more confused and messy, especially Google

• Not always clear how social media results are selected 

• Social media results not comprehensive

• Results pages are giving a very selective and superficial 

overview

• Need to target search more precisely

– for example use Google Advanced Search and options in the left 

hand menu

– search specifically for news, videos, photos

– search social media separately, for example Twazzup.com for 

Twitter

– use specialised search engines
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A few examples 
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iSEEK

• http://www.iseek.com/

• Clusters results into topics, people, places, organisations, date & time

• “Education” option – more research oriented pages
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Biznar

• http://www.biznar.com/

• Real time federated search 

of selected business 

resources, some of them 

“hidden web” or “deep web”

• Click on  Advanced  Search 

to see a list of the sources
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Search4oil http://www.search4oil.com

• Information on oil and gas exploration 

• Concentrates on technical papers (mostly priced)
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Chemspider

• http://www.chemspider.com/

• A chemistry search engine aggregating & indexing chemical structures and their 

associated information into a single, free of charge, searchable repository

• Users encouraged to correct errors in data from peer reviewed journals, patents, 

FDA etc. 

• Does ChemSpider Have Millions of Errors?

http://www.chemspider.com/blog/does-chemspider-have-millions-of-errors.html
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Healthmash.com

26/05/2010 www.rba.co.uk 16



New ways of accessing statistics
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Guardian World Government Data    vs.

vs. 
data.gov.uk

For example: Guardian World Government Data 

http://www.guardian.co.uk/world-government-data - a better way of 

searching government statistics sites!
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News - Silobreaker http://www.silobreaker.com/

• not new but not widely 

known

• covers free resources

• news, blogs, video, 

tweets

• geographical location 

of stories

• social media and real 

time information

• people

• networks
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Twitter:  search.twitter.com and twazzup.com
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Search tools for social media

• Excellent presentation from Phil Bradley covers the best 

– http://www.slideshare.net/Philbradley/social-media-search-engines

– “20 search engines that each add something into social media 
search, and they’re all worth exploring in some detail”

• My two personal favourites from his list

– http://www.icerocket.com/

– http://www.addictomatic.com/
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Who is winning the war?

• Top U.S. Search Sites for April 2010 

– http://blog.nielsen.com/nielsenwire/online_mobile/top-u-s-search-sites-for-
april-2010/

– Bing creeping up

• Bing takes second place in the UK search market | Search Engine 
Marketing News

– http://www.vertical-leap.co.uk/news/bing-takes-second-place-in-the-uk-
search-market/

• In most European countries Bing increasing and Yahoo falling, but 
Google still way ahead

• But specialist search tools becoming more widely known, 
recommended  and used
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