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Overview

- The media worlds of the so-called óDigital Nativesô

- How they search for information

- Room for improvement: óDigital Nativesô and libraries



The media worlds of adolescents and young adults

Media use, importance and image of media:

Selected results from youth media research studies



Media use, by age

Source: Kaiser Family Foundation: Generation M2. Media in the Lives of 8- to 18-Year-Olds. 2010.

n= 2,002 3rdï12th grade students, ages 8ï18



Media use:

Comparison age groups 14+ and 14- to 29-year-olds
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Time spent with each medium per day (minutes):
Comparison age groups 14+ and 14 - to 29 - year - olds
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Characteristic of media use by young people:

media multitasking

Source: Kaiser Family Foundation: Generation M2. Media in the Lives of 8- to 18-Year-Olds. 2010.

n= 2,002 3rdï12th grade students, ages 8ï18



Nevertheless:

media are not the most important part of young peopleËs lives
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What types of media would you miss and 

take with you on a deserted island?
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Activities on the web: 

Comparison 14- to 29-year-olds and total population
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Basic Data Adolescents and Media 2011
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Pre-teens and adolescents are very self-confident 

about their computer literacy
By age, percentages
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In a nutshell

Å Young people spend a lot of time with media ï

but friends and family rank first in their priorities

Å They use traditional media (TV, radio, print media) ï

but in a different way than former media generations (multitasking, 

media convergence)

Å They appreciate and use the web for communication purposes ï

the Internet and web 2.0 are extensively used to network and socialize

Å They think their computer and information literacy skills are pretty good ï

and do not consider teachers (or librarians) as experts or role models



How they search for information

Mapping the information seeking behaviour of 

óDigital Nativesô:

an academic form of moral panic?



Characteristics of a new media generation?

Diana Oblinger & James Oblinger: Educating the Net Generation (2005):

Å Visual-spatial skills: 

they can integrate the virtual and physical

Å Ability to read visual images: 

they are intuitive visual communicators

Å Inductive discovery: 

they learn better through discovery than by being told

Å Attentional deployment: 

they are able to shift their attention rapidly from one task to another

Å Fast response time: 

they are able to respond quickly and expect rapid responses in return



óGoogle Generationô research studies at UCL CIBER, UK

Main results of the report ñInformation Behaviour of the Researcher of the Future ò:

- Information literacy of young people has not improved with the widening access to, and 

greater familiarity with, information technology 

- Their speed of web searching means that little time is spent in evaluating information, either 

for relevance, accuracy, or authority 

- They have a poor understanding of their information needs and thus find it difficult to develop 

effective search strategies as a result

- Young people do not find library-sponsored resources intuitive and therefore prefer to use 

Google or Yahoo! instead: these offer a familiar, if simplistic solution, for their study needs.  

Source: Nicholas D., Rowlands, Ian, Clark, D., Williams, P. (2011): Google Generation II: 

web behaviour experiments with the BBC. In: Aslib Proceedings, vol. 63, No 1, p. 28-45.



Information literacy progress report

University of Washington Information School

Project Information Literacy (PIL):

22-item online survey to students enrolled at 25 U.S. colleges and universities

n=8,353 (largest scholarly survey analysis of information literacy so far)

Research questions:

Å How do students evaluate information and use information once they have found it?

Å What difficulties do students encounter with course-related and everyday life 

research from start to finish?

Source: Head, A.J. & Eisenberg, M.B. (2010):Truth to be told: How college students evaluate 

and use information in the digital age. 



Information literacy progress report

Main results:

Å For many of todayós undergraduates, the idea of being able to conduct an exhaustive 

search is inconceivable. Information seems to be as limitless as the universe.

Å The findings suggest students use an information-seeking and research strategy 

driven by efficiency and predictability. 

Å Students actively look for strategies on how to reduce the search options and the 

majority prefer the same search strategies, regardless of the topic or the 

information needed. 



Information literacy progress report

Main results:

Å Evaluating information is a collaborative process:

Å The authors identify a gap between the ñresources-focusedò training that students 

receive from librarians and their ability to control and manage the resulting 

information overload



Conclusions

What óDigital Nativesô search and what libraries offer: 

room for improvement



What óDigital Nativesô search and what libraries offer





(Proactive) strategies to capture óDigital Nativesô

Changing a libraryôs website from a static repository to a dynamic service point: 
a concept developed from Irvine Libraries, University of California

- ódigital conciergeó

- implementation of feedback mechanisms

- evaluation of web statistics

Goal: Making the use of a libraryôs resources and services 
in the research process 

more interactive, enjoyable, and rewarding.


