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Overview

The future is flat

* Mobile media access and “Google Generation”
* Mobile learning and "Google Generation”

And what about the library?

i
* Implications for information professionals
* Chances and challenges for libraries
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“Google Generation”: ﬁj
Owners of mobile phones 2012

for Youth aod Educational

Televiniem (121)

By age and gender, percentages
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Basis: n=1.201, 12-19 years. Source: JIM-Studie 2012, p. 52.
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iPhone and children: ﬁj

International Central Institute
for Youth and Educational

Ownership and desire for ownership

By age, 2012, percentages
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iPhone is.
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Basis: n=1.468, 6-19 years. Source: Trend Tracking Kids 2012, p. 144.
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Mobile Internet: ﬁj

tternationsl Central Institute

Total population vs. 14- to 19-year-olds Ty

By age, percentages

= Total n14-19 years
7= W

T T O, e . it i L i . i B, i O, e,

21

20
20

15 11 12

10

2009 2010 2011

Basis: Internet users, 14 years and older. Source: ARD/ZDF-Onlinestudien 2009-2012, in:
van Eimeren/Frees 2012, p. 368
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Mobile Internet use among 11- to 19-year-olds ﬁ

Intermational Central Institute

iIs growing fast

Going online using different devices, percentages

2012 Difference to 2011
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+2%
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Tablet PC [RE ] +12 %

Smartphone

Basis: Trend Tracking Kids 2011: n=995 11- to 19-year-olds; Source: Trend Tracking Kids 2011 and 2012,
2012: n=965 11- to 19-year-olds. in: elements of art / iconkids & youth, p. 6.
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Use of Mobile Media ﬁj

Not only internet access is shifting

. —

Mobiles also turn into media
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Why smart phones will make facebook rich(er)

Mobile Monthly Active Users (Mobile MAUS)
Millions of Mobile MAUs
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Please see Facebook's Form for the g ch 31, 2011 for definitions of user activily used o determine the number of our MAUs, DALs
MALS do not intlude Inslagram usars unkess such users would otherwise gualily as MALS
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Most used apps of 11- to 19-year-olds ﬁj

Which website is your favourite website and
which apps do you currently use the most?

Percentages

Favourite websites Apps (mostly used)

youtube .
angry birds .

youtube

schuelervz

wikipedia

Basis: n=955 11- to 19-year-old Internet users; Source: elements of art / iconkids & youth
n= 443 11- to 19-year-old app users. 2012, p. 7.
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How many young people download apps?

for Youth and Educational

Tedevision (IZ1)

Have you ever downloaded apps for your mobile phone/iPod touch/iPad?
By age, percentages
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Basis: 2011: n=1.502; 2012: n=1.468, Source: Trend Tracking Kinds 2012, p. 149.
6-19 years.
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www.jugendfernsehen.de

Basic Data Adolescents and Media 2012

Comparison of internet use on PC and smartphone:
“slow food” vs. “fast food”

Desktop computer/stationary internet = Smartphone / mobile internet =
“slow food” “fast food”
Low frequency of use e Higher frequency of use
Longer sequences of use e Shorter sequences of use
Use of complex / extensive contents / e Focused use
functions

e Low emotional involvement
High emotional involvement

Basis: 8 group discussions with 11- to 19-year-olds. Source: Elements of Art/iconkids & youth: Die mobile
Internetnutzung der jungen Zielgruppe, p. 8.
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Mobile learning and “"Google Generation

Mobile learning =
individualized learning experience,
accessible anytime and anywhere

Mobile media offer a didactic advantage:
Tablets and smart phones close the gap between
formal and informal learning environments

They facilitate self-directed and self-organized learning:
alone or in groups, at home, at school or in the library.

Page 12
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www.jugendfernsehen.de

Basic Data Adolescents and Media 2012

“Which types of e-learning will gain importance in the next three years?”

Learning with apps: The e-learning trend

Experts survey, percentages
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Source: MMB Learning Delphi 2012.
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And what about the library?

Libraries wanting to be recognized and taken seriously as partners in lifelong learning
must acknowledge this potential and
integrate the benefits of mobile media devices in their daily work.

Mobile media are not only
much appreciated devices for “Google Generation”
but do also offer huge learning potential.

Libraries have to integrate their services within young users' media routines.
Thus they can attract “Google Generation “ and
connect with it anywhere and anytime.
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Just ask your clients ...

Search the library
catalog

.__ @ 60.2>

Extend due date/renew

checked-out material “What services do you want most from

your library apps?”

Put a hold on library
materials

Discover new or
recommended titles

Look up library
information

* Find reviews of books
or other content you're
interested in

Access/manage my
library account

Check out library materials
(barcode scan)

Find read-alikes
(based on what you've
already read)

= 52.6%
121.5%

“m.ss
47.6%
19 4%

48 5%

Search/read electronic
resources or databases

Download ebook
content

content = 19%

W Have app-capable smartphone or tablet M Do not have a device for mobile apps
SOURCE: LIERARY JOURNAL PATRON PROFILES JANUARY 2012
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Mobile library services and activities ﬁj
to benefit ,,Google Generation™

for nd Educational

Mobile library instruction (“fast food”)
Getting in touch with users who do not want to attend an on-site training
Librarians can distribute their expertise via podcasts or video files

/2 MeLibraries - Library Success: A Best Practices Wiki «- Windows Internet Explorer

G@ - I@ http ffwww libsuccess, org/index. php?titlosM-Libraries

Datel  Uearbelten  Ansicht  Pavorten  Extras ¢

Ui Mavoriten | s @ | 121-database,org literature,., (L) Baysrischer Rundfunk v Reco mmen d e d .

49 M-Librariss - Library Success: & Best Practices Wiki I I . on o
Best Practices Wiki

www.libsuccess.org

Page Discussion F

M-Libraries

Contents [hide]
Navigation 1 Libraries offering mobile interfaces or applications
1.1 Mobile site development tools

1.2 Mobile site testing

1.3 Mobile interfaces (and/or OPACS)

1.4 Mobile OPACS only

1.5 Mobile applications

Main page
Community portal
Current events
Recent changes

Random page g !
1 6 SMS notification services

i 1. 7 Mobile collections
1.8 Mobile instruction
Toolbox 1.9 Mobile tours of the library
What links here 110 QR (Quick Response) 2D Codes
Related changes 111 Augmented Reality

Speclal pages 1.12 Other mobile applications
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http://www.libsuccess.org/

A Best Practices Wiki:
www.libsuccess.org

Hllalssd k{5 1w e By

O Bewdetm ARt Faiben Bt ]

LT T o) ML By et Rk
8 14Ut anes - Lbe iy Success: A Dest fr

a-'mo T e Beln e Tacharhet « m-'.

Mobile instruction

ation of mobyie devices for Korary instruction Can be text-based audo of video For audio-based instruction, see also the
saction on Podcastng &

o Open Univessity Library, United Kingdom @ tead-based instruct on
o Washington State University Libranes dd "How To " . Help with Library Resources and Tools instructional podcasts
Mobile tours of the library

ged on users' own moblle devices o moblle dewcas with audiotours on them can be kend by the library
Audiotours can be made avallable in various languages

» Hostock Librasy Walking Audio Towr dd Duke University Libranes offer MP3 fies 1o downkoad on your own MP3 player

o GV STan East Asian Library @ at Columbia University affer MP3 tours in English. Chinese, Japanese, Korean and Tibetan

o Londor School of Economics. Unted ngdomdl tour podeast can be downloaded of you can bortow i tour handset from the Wekcome Poirt

o Ondord Brookes Univecsity Library, Unitea Kingdom & tour can be downloaded of you can borrow an MP3 player at the Encuiry Desk

o Tartu Pubie Liorary. Estora @ provided an audiatour of one of their extibibions (Spring 2008) The audictour was put on MP3 sticks  These were
artered in the calalogue. 50 that users coukd borrow the MP3 sbcks

o Uriyaraty of Limerick @ provde MP3 audo lours to download 1o own device or borrow an MP3 played fram the libeary

o Utivaraity of Otago Libkary, New Zealand M, in Enghsh, Mandarin and Maor

QR (Quick Response) 2D Codes

For a more detaiked page about 20 codes, also known as QR codes, saa ha page (n s wiki for QR Codes. See also the deschplion in
Wikipodia @ and the explanation in CS1on YouTube @ Users with a camera phone eguipped with the comect reader SOtware can scan the image of
the QR 20 Code causing the phone's browser to launch and redirect to the programmed URL

» University of Bath Library, United Kingdom is deeng a project incliding QR20 codes in thasr OPAC. Catalogue records are praviced with these
codes When scanneng the code. a map of the libeary i launched on user's mobiles, heiping them to locate the library matenal in the Kbrary
bukding The university uses QR in their teacheng and learmeng and even biogs & on ther QR code senice

o Hithoteca Rector Gabnel Ferraté Unversitat Politbenica de Catalunys (BROF )@ uses QR Codes @ to provide additional information on
promobonal posters and on the web pages, 1o Provide usemame dnd password 10 users who subscribe 1o thaCLIC Arou saervico @ (a computer
chassroom). 10 generate reminders of reservations of the group study rooms Abrary, 10 M the SuQQestion forms of 10 enfich the contents of the

Wbrary's jazz collechon Take a look at Fep Dwww youtube comwatch 2v=O00kDOF 20 to know more about ene of the QR applications at the

BRGF
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Mobile learning: ﬁj

Learning centre library T

for Youth and Educational
)

Mobile Media Access, by Income
Among children ages 0-8, percent with mobile media

“App Ga p" devices in their household:

has developed among m <0000
children in disadvantaged woreo0

ap- Video iPod/ iPad/
fa m | I |es Smar‘tpho;;y similar similar

. i . 41% 34%

(Sc_>urce., Zero Fo Elgh_t, 27% . o Rl . e T
Children’s Media Use in —
America, 2011) Downloading Apps, by Income

Among children ages 0-8, percent whose parents
have downloaded any apps for their children to use:

47%
H <30,000 8%
M >75,000

Using New Mobile Media, by Income

Among children ages 0-8, percent who have ever
used a cell phone, IPod, iPad, or similar device for
playing games, watching videos, or using apps:

55%

A40%
M <30,000
30-75,000
M >75,000
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Mobile Media:
Our mission - our benefits

Our mission:
We should not only provide access to mobiles and apps but also

support the educational use of mobile media to socially disadvantaged
library users.

Our benefits:

Mobile media services and activities strengthen the libraries’ role
as learning centres and partners in the lifelong learning process

and
might be the key to stay relevant in a mobile digital world.
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Thank you for your attention!

Tedevision (IZ1)

Basic Data on Google Generation needed?
Please visit our website www.izi.de

KB

Interratioes Centra! institide
$o7 Yeurh and Educstonal
Telwvision (W)

On our website you will find information on children’s, youth and educational television. Our
own studies and publications as well as an intemational literature database will provide you
with the latest findings and everything you wish to know about this field. |

l P 1Z1-Research
I P 1Z1-Publications
| P 1Z1-Documentation

i P 1Z1-Conferences

bF New: b» New: » ¥ Basic Data
: PRIX JEUNESSE Jury Springboard or crisis? Children & Media 2012
>> to the intro i X .
Discussions 2012 The "talent show Adolescents &
experience” Media 2012
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