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OverviewOverview

 What are the global information market 
challenges?
 How does the global information market look like? 
 What are the challenges?
 What are the trends?

 What is the situation of information resources 
in (academic) libraries in CZ?
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Global information marketGlobal information market

 2007P: $381 bn. (mld.) +5,3% (2006: +6%) 
 Main players:

 Google (2006: +73%, 2007: +57%)
 Thomson Reuters
 Reed Elsevier
 Pearson
 Yahoo! (2006: +22%, 2007: +10%)
 Gannett (USA Today…)
 McGraw-Hill
 Bloomberg
 Wolters Kluwer 

Source: Outsell Inc.
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Global professional Global professional 
publishing marketpublishing market

(figures relate to publishing in English language, unless otherwise stated)

Source: Simba Information – available via MarketResearch.com Profound
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Global STM publishingGlobal STM publishing

 1. Reed Elsevier – 20% share!
 2. Thomson – 7%
 3. Wolters Kluwer – 7% (most from medicine)

 4. Wiley-Blackwell
 5. Springer

 university publishers (OUP, CUP, Harvard)
 learned societies (ACS, AMA, IEEE)

Source: Simba Information – available via MarketResearch.com Profound
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Global STM publishingGlobal STM publishing

 Journals – most 
important titles 
already available 
electronically

 Online 
(secondary) – 
biggest growth
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Challenges to publishersChallenges to publishers

 Library budget pressures
 Fulltext preference
 Electronic access (journals, books)
 Decrease of advertising revenue
 Open Access option (journals)

 U.S.: free access demanded to publicly funded 
research after 12 months

 „Author Pays“ model ($1500-3000)
 Non-US/UK, non-English language content
 Web 2.0 (wait and see)
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Challenges to librariesChallenges to libraries

 Library budget pressures
 Transition from print to electronic

 Increasing users’ demand for electronic resources

 New positioning of themsleves in the 
electronic age
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Trends in scientific Trends in scientific 
publishingpublishing

 Market consolidation
 Mergers & Acquisitions

• Thomson: Information Holdings, Prous (2007), Reuters 
(2007-8)

• Wiley: Blackwell (2007)
• CIG: ProQuest (-> CSA 2006-7), RefWorks (2008)
• ProQuest: Serials Solutions 
• Reed Elsevier: Beilstein Database (2007)
• Informa: Taylor & Francis (2004), Datamonitor (2007)

 Sale
• Reed Elsevier, Thomson, Wolters Kluwer -> Education 

div.
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Trends in scientific Trends in scientific 
publishingpublishing

 Backfile digitization (print content -> online)
 New services & functionality based on 

existing content
 New services (functionality, contents) outside 

of the traditional journal or book formats
 E-resource access & management tools
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Examples of pioneering Examples of pioneering 
productsproducts

 Knovel Library
 engineering handbooks contents enhanced with 

„live“ equations, tables and graphs

 CSA Illustrata
 the concept of „deep indexing“ of graphical 

contents of journal articles

 Evidence Matters
 unique EBM tool providing numeric/factual data 

from controlled trial reports etc.
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Examples of pioneering Examples of pioneering 
productsproducts

 OvidSP
 new research interface by leading publisher
 streamlined searching, results manager, personal 

notes etc.

 CSA Research Package
 COS Scholar Universe - 1,3 mil. scholars and 

institutions
 COS Funding Opportunities - 440 000 grants, 

awards, scholarships, total value over $33 bn. 
 PapersInvited – research publishing opportunities
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IOP ScienceIOP Science
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IOP ScienceIOP Science
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IOP ScienceIOP Science
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IOP ScienceIOP Science
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Non-English academic Non-English academic 
contents onlinecontents online

Source: Ulrichsweb.com (journal title counts)
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CEE scientific contents CEE scientific contents 
onlineonline

 C.E.E.O.L.
 321 e-journals from Central & Eastern Europe

• 23% in English, 11% German, 3% Czech, 3% Slovak

 www.ceeol.com 
Politologický časopis
Slovo a slovesnost
Sociologický časopis
Soudobé Dějiny
Střední Evropa
Studia Moravica. Acta Universitatis 
Palackianae Olomucensis Facultas 
Philosophica - Moravica
Studia theologica
The New Presence
Theresienstädter Studien und Dokumente
Transitions Online

Balkan Reconstruction Report
Česká literatura
Gender rovné příležitosti výzkum
Historica - Sborník prací historických
Judaica Bohemiae
Medialni studia
Mezinárodní vztahy
Perspectives.Central European Review of 
International Affairs
Politologica. Acta Universitatis 
Palackianae Olomucensis - Facultas 
philosophica

http://www.ceeol.com/
http://www.ceeol.com/
http://www.ceeol.com/
http://www.ceeol.com/
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CEE scientific contents CEE scientific contents 
onlineonline

 Versita
 67 e-journals from Central & Eastern Europe (38 

Polish, 2 Czech Academy of Sci, 5 SAV)
 e-publishing – distributed worldwide by 

Springerem (54)
 full publishing – completely in-house (13)
 new: e-books in collaboration with ebrary
 www.versita.com 

http://www.versita.com/
http://www.versita.com/
http://www.versita.com/
http://www.versita.com/
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E-resource access & E-resource access & 
management toolsmanagement tools

 The increase in number of e-resources – hard 
to manage (especially by conventional library 
tools)

 Top priority task change: from collection 
development to providing access and 
managing e-resources

 Need to know, manage and use the real value 
of the collection

 Access to e-resources is 24/7, but restrictions 
apply (IP addresses, pwds…)
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Tools: End User PerspectiveTools: End User Perspective

 Resource discovery
 Google-addiction!
 federated searching
 current awareness services

 Finding known resources
 AtoZ lists

 Linking among heterogenous e-resources
 OpenURL linking

 Remote access
 Personal database systems

 bibliographic, fulltext
 Personal current awareness services
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Tools: Library PerspectiveTools: Library Perspective

 E-collection lifecycle management
 selection
 trials
 acquisition
 support
 evaluation (incl. usage analysis)
 renewals
 etc.

 Library workflow integration



29.5.2008Vladimir Karen: Information Market Challenges, INFORUM 200824

ConclusionsConclusions

 The global info market is a mature market 
with steady growth outlook

 Major challenges to major providers and 
customers

 Market consollidation
 Further growth possible on providing better 

products and value-added services to 
customers



Situation in Situation in 
Academic LibrariesAcademic Libraries
of the Czech Republicof the Czech Republic
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General perceptionsGeneral perceptions

 We have enough info resources, but our 
users need to learn how to make better use 
of them

 Many professors scarcely use info resources 
themselves, so they do not teach students to 
use them

 Library budget is too tight to allow for 
more/better info resources

 Annual subscription price increases force us 
to cut subscriptions
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General perceptionsGeneral perceptions

 How does the macro- & microeconomic 
situation in CZ translate into libraries’ 
situation?
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GDP per capita in PPSGDP per capita in PPS
1999/2003/20071999/2003/2007

EU-27 = 100%
PPS = Purchasing Power Standards

Source: Eurostat
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Gross domestic expenditure on R&DGross domestic expenditure on R&D
(GERD) 1999/2003/2006(GERD) 1999/2003/2006

% of GDP

Source: Eurostat

Lisbon Agenda target: aimed at making the region the world's most dynamic and 
competitive knowledge based economy by 2010
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Public spending on human Public spending on human 
resources 2001/2004resources 2001/2004

% of GDP

Source: Eurostat
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Academic libraries in CZ - Academic libraries in CZ - 
relative purchasing power $relative purchasing power $

Data source: Czech National Bank
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Academic libraries in CZ – Academic libraries in CZ – 
acquisition budgetsacquisition budgets

Source: CVUT, Charles Uni



29.5.2008Vladimir Karen: Information Market Challenges, INFORUM 200833

Academic libraries in CZAcademic libraries in CZ
acquisition budgetsacquisition budgets

Source: Charles Uni
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Academic librariesAcademic libraries
acquisition comparisonacquisition comparison

Source: Harvard, Cornell, Goethe-Uni, Charles Uni

3:1

20:1 !!!
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Academic librariesAcademic libraries
general comparisongeneral comparison

Source: Harvard, Cornell, Goethe-Uni, Charles Uni
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Libraries in CZ Libraries in CZ 
productivity tools neededproductivity tools needed

 E-resources represent major portion of 
available journals – need to be used!

Source: AiP minisurvey 04/2006
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ConclusionsConclusions

 CZ libraries are fully comparable to US & 
West-European libraries although their 
budgets are much lower

 Importance of e-resources grows quickly – 
and so does of productivity tools

 Message to publishers: 
Discounting of US/international pricing in CZ 
is still necessary – and fully justifiable!



Thanks for your attentionThanks for your attention
Děkuji za pozornostDěkuji za pozornost

Questions?
Otázky?

Albertina icome Praha, s.r.o.
www.aip.cz

Vladimír Karen
vladimir.karen@aip.cz


