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The leading provider of global market intelligence

 Established
e International
 Independent

* Growing



Euromonitor
e Analysis
— Market Reports
— Industry Databases
« Business Reference
— Statistics

— Companies and Brands

— Sources

* Research Consultancy
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Industries

Beverages

Domestic Appliances
Food

Packaged Foods
Healthcare
Household Products
Personal Care
Retail

Tobacco

Travel and Tourism

Aerospace & Defense
Automotives

Banking & Finance
Building & Construction
Chemicals

Computers & Electronics
Energy

Entertainment & Leisure
Industrial Manufacturing

Marketing Services
Metals

Office Equipment
Packaging

Paper& Textiles
Plastics

Publishing and Media
Services
Telecommunications
Transportation
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...Markets
...Companies
...Countries
...Lifestyles
...Consumers

...Data and Analysis

“Euromonitor’s contains an
impressive array of international market information.”



Countries

+ Demographic,
Economic & Country
Data

¢ 207 Countries

+ 1,200 Parameters

¢ 1977-2015

Market Analysis

¢ 5000 Text
Reports

¢ Expert Analysis

fuedll ¢ Global

Coverage

Lifestyles

. + 52 Countries
Full Text Analysis
Key lifestyle

*

Consumer

Lifestyles indicators

*

¢ Comparable Data

GMID

Markets

2

+ Volume & Value

Market Sizes

¢ 330 Products
¢ 52 Countries

1997-2008

Sources

+ 35,000 Sources of
Information

+ Publications,
Organisations and
Databases

+ Web Links

Companies

*

D i SR

150,000 Brands
15,000 Companies
30 Countries

15 FMCG Sectors



Global Reach

e Core Countries
75% of the world population & 90% of the global GDP

Western Europe: Austria, Belgium, Denmark, Finland, France, Germany, Greece, Ireland, Italy,
Netherlands, Norway, Portugal, Spain, Sweden, Switzerland, Turkey, UK

Eastern Europe: Bulgaria, Czech Republic, Hungary, Poland, Romania, Russia, Slovakia, Ukraine
North America: Canada, USA

Latin America: Argentina, Brazil, Chile, Colombia, Mexico, Venezuela

Asia: China, Hong Kong, India, Indonesia, Japan, Malaysia, Philippines, Singapore, South Korea,
Taiwan, Thailand, Vietnam

Australasia: Australia, New Zealand

Africa & Middle East: Egypt, Israel, Morocco, Arabia, South Africa

e 207 Countries 1n total



Sector Coverage

More than 2,000 data types...
e Automotives and transport
e Consumer markets

e Economic indicators

e Foreign trade

e Industrial markets

e IT and telecommunications
e [ eisure and lifestyles

e Population and households
e Resources and environment
e Retailing

e Service markets



Expert commentary
Desktop Analysis

Unique Integrated Source
Latest Data

Easy Access

Global Solution
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GLOBAL MARKET INFORMATION DATABASE

for GMID w2

Text search Geography Category
I All countries APEC ASEAN Commonwealth EU EuroZone G Mercosur NAFTA MAM OECD

Regional totals

(@ statistics

E Market reports

" Text @ Title
Companies and shares

Sources

Wharld (tatal)

Western Europe (total region)

Eastern Europe (total regiond

Morth Armerica (total region)

Latin Armerica & Caribbean (total region)
Asia Pacific (total region)

Australasia (total region)

Africa and Middle East (total region)
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Run search

Search surmmary

Clear search

Saved searches
Help
about GMID

About Euromonitor

User guide

Feedback

Contact us
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Text search

I

(@ statistics

E Market reports

" Text @ Title
Companies and shares

Sources

Run search

Search surmmary

Clear search

Saved searches
Help
about GMID

About Euromonitor

User guide

Feedback

Contact us

Geography Category

Expand categories and select data required. The flags indicate which data are available at
each level,
Tip: using the filter function does not delete your previous selections,
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GLOBAL MARKET INFORMATION DATABASE

Automotives and transport
Consumer markets
Economic indicators
Foreign trade

Industrial markets

IT and telecornmunications
Leisure and lifestyles
Population and households
Resources and environment
Retailing

Service markets

Filter categories

for GMID w2

Clear filter
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< GMID - Microsoft Internet Explorer

Your search produced 68 Hits
Quick links - Marl Market shares Company

“ Load data ¥ Build report & Excel ™

W EMarket reports
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GMID data - Microzoft Internet Explorer

j File  Edt ‘“iew Favontez Tools

Help

o

EURDMONITO]
INTERNATION

Convert data

€ T 4§
ISE|ECt data type... ____J
iSeIec‘t CLFFEMCY ... _I
i Currenticonstant.. _I

Walue = current

France - Retail volume (mn
litres)

Modify search | New search | Help | Home

9,253.6 9,599.5 10,201,

11,116.6 11,538,

iSeIect groweth.. ;I
Export, print and save
2 X B
Change selection
Related data

France - Retail value rsp
(Euro mn)

4,427.4 4,556.2 4,205,

5,374.5 5,607,

Germany - Retail wolume
(i iitres)

13,468.6 13,5234 13,811,

14,6454 15,504,

Germany - Retail walue rsp
(Ero mn)

Bottled water D2 52

France - Retail volume (mn
litres)

§,972.2 8,845.7 9,155,

6,435, 6,739.1

9,664.4 9,953,

France - Retail value rsp
(Euro mn)

1,957.5 2,028.7

Germany - Retail wolume
fmn iitres)

6,264.3 6,230.5

Germany - Retail walue rsp
(Euro mn)

2,770.0 2,726.9

Information sources

i Courtry profiles. .. - I

Moke: hiskarical value data is shown at current prices

Macro data

Definitions
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] GMID - Microsoft Internet Explorer

Market share

Utilities

- = x A B

Soft drinks , France

Top companies by market share 2001

Change selection solume

Related data

Statistics 3 DMNepk f = .
4 0 Caola Entre : 5 .

Country profile: France
Original search results

-
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< GMID - Microsoft Internet Explorer

Modify search | New search | Help | Home

Utilities
- m x A B Danone, Groupe

75008 Paris, France

Chairman fCED: Franck oud (Pr ent & Chief

Related dat . . ' . .
elate ata Activities: manufacture of dairy produc t'. grocery products, pasta, biscuits, beer, mineral wate

Kew events | Corporate surnmary | Financials | Employees | Market share | Subsidiaries

Key events
economic data... || . ‘.!" ....................................................................................................................................................................................................................................................................

. _ Acquisitions
Country profile: France ) o ) ) ] ) )
e acquir of the Israel HOD player Eden Springs, to retain the option to acquire the rermainder of

Original search results

of 1 Januar

. ; ; : v initially gained a stake in .:l Ak in 2000 Follow 'IFII:I_!
] GMID 2 Euromonitar 2 I_ I_' Internet
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J File  Edt ‘“iew Favontez Toolz  Help

Utilities

Change selection

ISeIect geagraphy ... TI

Related data

Statistics

oy ot =]

Information sources

Original search results

Country profile

France

& area: 543,965 km?

@ Population density: 103.7 |:uEeu:-|:|le.--’l<r|'|2
Currency: Euro (€ = 100 cents)

Location: France, the largest country in Western Europe, also lies at the heart of
the continent., It meets Spain and Andarra in the south, across the Pyrenees and
Italy in the southeast, Switzerland and Germany lie to the east and Belgium and
Luxembourg in the north, The terrain is extremely varied, and its climate ranges
fraom termperate and wet in the north to Mediterranean in the south, The capital 15
Paris.

Head of state: President Jacques Chirac (1995
Head of government: Jean-Pierre Raffarin (z002) DL

Ruling party: The government is formed by the Rally for the Republic {(RPR],
Union for the French Democracy (UDF) and the Liberal Democracy (DL) parties.

Structure: France has a semi-executive presidency in which the head of state,
elected by universal suffrage for a seven-vear term, appoints a prime minister in
accordance with the bicameral Parliament. The 577-seat Mational Assembly is
elected every five vears, and one third of the Senate's 321 members come up for
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; GMID Report - Microsoft Internet Explorer

J File  Edt ‘“iew Favontez Toolz  Help

Export print and save
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Table of cortent=... e
1. INTRODUCTION

2. EXECUTIVE SUMMARY

3. OFF-TRADE AMD OM-TRADE =C
31 Sizes

3.2 Forecast Sizes

4. OFF-TRADE SOFT DRIMKS

41 Sizes

4 2 Shares

4 3 Leading Companies ;I

Change selection

ISeIec:t geography ... TI
ISeIect product .. TI

Related data
Statistics

o

i

Modify search | New search | Help | Home

zoft Drinks in France (April 2003)

<< Previous section
4.1 Sizes
Dynamic sales due to the grester popwanty of botted water

Total off-trade sales of soft drinks grew by an estimated 3.8% in volume terms in
200Z, to reach over 11.5 billion litres, compared to 4.6% in 2001, This growth was
almost entirely due to an increase in bottled water consurnption, which dominates
the soft drinks market with 72.9% of volume sales, up from 72.4% in 2001, Per
capita consumption of bottled water remained amongst the highest in the EU, at
140.9 litres in 2002, On the other hand, the equivalent figure for the second
largest sector, carbonates, was one of the EU's lowest, at 25.7 litres, In value
terms, soft drinks sales recorded an estimated 4.3% increase in 2002,

Sales of bottled water rermained particularly dynarmic in 2002, recording an
estimated increase of 4.6% in volume terms., The consumption of bottled water
has been boosted by the popularity of cheaper still spring water brands offering an
alternative to tap water, Other key sectors, such as fruitfvegetable juices and
carbonates, recorded more moderate increases, of 0.9% and 1.5%, respectively.
Weather conditions in 2002 were rather unfavourable during much of the summer,
thus hindering sales of most types of soft drinks, especially fruit/vegetable juices
and carbonates, which are often drunk as refreshing beverages,

laite sales growth marainaily higher than that of volume sales

Walue sales of soft drinks grew by an estimated 4.3% in 2002, the relatively

narraw gap betweer_n gru:uv-:lth in walume a!'u:I in valug terms illustrating the fact that _';|
| ¥
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Euromonitor contact details

Tel: 00 44 (0) 207 251 8024
Fax: 00 44 (0) 207 608 3149

Email: mfo(@euromonitor.com
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