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About Euromonitor e

 Established
e International
e Independent
 Growing



EUROMONITOR

Products and services ——
 Market analysis
— Countries
— Consumers
— Industries

e Business reference books
« Research consultancy
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GlObal ReaCh mciking sense of elobal markets
 Core countries
75% of the world population and 90% of the global GDP

Western Europe: Austria, Belgium, Denmark, Finland, France, Germany, Greece,
Ireland, Italy, Netherlands, Norway, Portugal, Spain, Sweden, Switzerland, Turkey,
UK

Eastern Europe: Bulgaria, Czech Republic, Hungary, Poland, Romania, Russia,
Slovakia, Ukraine

North America: Canada, USA
Latin America: Argentina, Brazil, Chile, Colombia, Mexico, Venezuela

Asia: China, Hong Kong, India, Indonesia, Japan, Malaysia, Philippines,
Singapore, South Korea, Taiwan, Thailand, Vietnam

Australasia: Australia, New Zealand
Africa & Middle East: Egypt, Israel, Morocco, Saudi Arabia, South Africa

e 205 countries In total



Industries

Core consumer markets

 Beverages
 Domestic appliances
* Food

« Packaged foods

» Healthcare

e Household products
 Personal care

e Retall

 Tobacco

e Travel and tourism
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making sense of #lobal markels

Industrial and service

Aerospace and defence
Automotives

Banking and finance
Building and construction
Chemicals

Computers and electronics
Energy

Entertainment and leisure
Industrial

Manufacturing

Marketing services

Metals

Office equipment
Packaging

Paper and textiles

Plastics

Publishing and media services
Telecommunications
Transportation
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Adding value to official data -

Comparable across countries

e Same category definitions
e Same research methodology
 Complete datasets where possible
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Methodology: Country Data ... ...

National sources International sources
o National statistical offices e Official organisations

e Central banks : : (IMF, World bank, UN)

e Government ministries e Trade associations

/

uality control

N y | Cross- Result

Data definitions and methodology checked for each : i

country country Unique dataset
checking that is the result

Standardisation Countries are of several

Data are standardised to ensure cross-country | Cross-CHcER monj[hs N

comparability ensure quality E detailed

research, data

| Checking against _ _
- . = Other relevant man|pUIat|0n and
Estimation and modelling i advanced
Gaps in time-series estimated 'l is also undertaken statistical
Data for missing countries modelled modelling

Forecasts
Forecasts generated where relevant
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Adding value to research

Manipulate data to get a deeper insight

* Volume and value analysis

e Per capita and per household analysis
e Growth rate calculations
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Largest beer market by value .o
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Euro mn {year-on-year ex rates) = Yalue = current = sorted by 2004

Select data type...
Select currency ..
Currentfconstant. ..
Select groweth...

Russia - Retail value rsp . 5,928.14 7,445,535 7,930.86 TA37.43

Poland - Retail value rsp . 1,724 .49 1,991.27 2,04Z2.81 1,868.60

Ukraine - Retail value rsp . 730.33 937.61 31,95 Q23.68
Export, print and save

A x =

Czech Republic - Retail value rsp . 533.72 574.85 648,85 653.78

Rornania - Retail value rsp . 751.85 642,99 561.14 574.31

Change selection

IAde‘remDve geography ... vI

I.ﬂ-.dd.l'remwe catecory. .. ;l

Hungary - Retail value rsp . 390.63 451,10 522.18 541.53

Zlovakia - Retail value rsp . 181.27 186.06 203,13 217 .49
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Bulgaria - Retail value rsp . 146.03 154,35 136.57 137.69

Related data
Sum selected rows . 0.0 0.0 0.0 0.0
Ir-.darket reports... VI
Make; Hiskarical walue data is shawn ak current prices
ICDmpanies and shares... Tacre data

IlCu:umpamf profiles.. Product defimtions

ISDCiD-ECDI‘leiC data...

Sources

Information sources . . .
1 Beer : Euromonitor from trade sources/national statistics

IlC-:ul.mtr\).f profiles...

“Top
Original search results

Copyright and Database Right Eurornonitor 2005
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Largest beer market per capita™= "
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Convert data litres per capita = sorted by 2004
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Select data type... Beer 3!

Salume conversions. .. I Czech Republic - Retail volurme
Select grawth...

Slowakia - Retail volume

Export, print and save . .
Russia - Retail volume
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Hungary - Retail volume

Paoland - Retail volume

Change selection

I Addiremove geography ... - I

I Addiremove category... ;I

Bulgaria - Retail volume

Romania - Retail volume

| | e

Ukraine - Retail volume
Related data

Sum selected rows
IMarket reparts ... vI

Moke: Historical walue data is shown at current prices
ICDmpanies and shares... Macre data

ICDH‘IFIEII‘I‘:,-' profiles .. Product definttions

I Socio-economic data...

Sources

Information sources . . L.
1 Beer : Euromonitor from trade sources/national statistics

I Country profiles. ..

“~Top

Original search results

Copyright and Database Right Euromonitor 2005
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Fastest growing beer market ol
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Hungary - Retail wolume
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Related data
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Adding value to research

Use analysis to put statistics in context

a http://194.119.138.1 - GMID Report - Microsoft Internet Explorer
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Alcoholic Drinks in Slovakia (WMay 2004

Table of contents

1. INTRODUCTION

2. EXECUTIVE SUMMARY

3. OPERATIMG ERVIRCOMMEMT

3.1 Consumer Expenditure an Alco
3.2 Taxation and Duty Levies

3.3 Legislation

2.4 Contrabandiparallel Trade

3.5 Duty Free

<< Prewious section

5.6 Distribution
On-trade vs OF-drade Trends

Distribution of beer is daminated by the off-trade, which in 2003 is expected to
account for 61.5% of total volume sales of beer. This share remained stable over
the review period as Slovalk drinking habits have not changed owver the years,
Beer is commonly purchased for home consurmption, while spirits are more likely
to be consumed in on-trade establishments,

Change selection

I Select geography ... - I

The share of total sales held by the on-trade in value terms has increased slightly

I Zelect praduct... LI
Related data

Statistics

Ir-.ﬂarket reparts... vI

ICnmpanies and shares...

I Campany profiles..

I Sacio-ecanomic data...

Information sources

I Country profiles. ..

Original search results

over the rewiew period, rising from €46% in 1998 to 48% in 2003, which was
caused by a slight increase in the average price of beer though on-trade channel.
The fact that price increase did not have a negative effect on the wolume share
held by this channel, reflects growing prosperity of the average consumer.

Tahble 32 On-trade vs Off-trade Sales of Beer: Yolume 1998-2003

Mitiion Vtres
1998 1999 2000 2001 2002 2003

Off-trade 287.7 276.7 283.6 295.6 30&8.9 jle.d
on-trade 130.1 172.6 175.8 134.1 191.6 195.1
TOTAL 467.8 449.3 462.4 479.7 s00.5 214.2

Source! Official sources (Mationa! Office of Stadistics), Trade associatons (Slovak
Beer Froducers dssociation), Trade press (Moderni Obohod, Slovensik)y prber),
Company research, Trade nterwiews, Eurormonitor estimates

Table 33 On-trade vs Off-trade Sales of Beer: Yalue 1998-2003

| Help | Home
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Methodology: Market Data ... . ...

Internal data audit Store checks
e Search and review of all existing e Product and brand availability
Euromonitor research e Company presence

. Cl:onteXt for new analysis e Pricing, packaging, promotions l
Desk and company research Trade interview surveys
e Official statistics e Manufacturers
e Trade associations, trade press e Wholesalers, distributors
e Annual reports, product literature e Retailers
e Business and financial press e Other industry observers

Analysis

e Consolidation and reconciliation

e Checking and validation

e Data finalisation and report writing
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Why Euromonitor? e

e Unique source

e Global solution

e |nternationally comparable

e Desktop analysis

e EXpert commentary

e Easy access

e Discounts for library consortia
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