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Overview 

The future is flat 

 

• Mobile media access and “Google Generation”  

• Mobile learning and ”Google Generation” 

 

 

And what about the library? 

 

• Implications for information professionals 

• Chances and challenges for libraries 
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“Google Generation”: 
Owners of mobile phones 2012 

 

 

By age and gender, percentages 

Basis: n=1.201, 12-19 years. Source: JIM-Studie 2012, p. 52. 
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iPhone and children:  
Ownership and desire for ownership 

By age, 2012, percentages 

Basis: n=1.468, 6-19 years.  
 

Source: Trend Tracking Kids 2012, p. 144. 
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Mobile Internet: 
Total population vs. 14- to 19-year-olds 

By age, percentages 

Basis: Internet users, 14 years and older. Source: ARD/ZDF-Onlinestudien 2009-2012, in:  
            van Eimeren/Frees 2012, p. 368. 
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Mobile Internet use among 11- to 19-year-olds  
is growing fast 

Going online using different devices, percentages 

Basis: Trend Tracking Kids 2011: n=995 11- to 19-year-olds; 
 2012: n=965 11- to 19-year-olds.  

 

Source: Trend Tracking Kids 2011 and 2012, 
in: elements of art / iconkids & youth, p. 6. 

 

2012 Difference to 2011 
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+ 2 % 

+ 31 % 

+ 12 % 
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Use of Mobile Media 
 

Not only internet access is shifting  
 

 

 

 

Mobiles also turn into media 
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Why smart phones will make facebook rich(er) 
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Most used apps of 11- to 19-year-olds 

Which website is your favourite website and  
which apps do you currently use the most? 

 

 

Percentages 

Basis:  n=955 11- to 19-year-old Internet users; 
n= 443 11- to 19-year-old app users. 

Source: elements of art / iconkids & youth 

2012, p. 7.  
 

Favourite websites  Apps (mostly used) 
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How many young people download apps? 

Have you ever downloaded apps for your mobile phone/iPod touch/iPad? 

By age, percentages 

Basis: 2011: n=1.502; 2012: n=1.468, 
6-19 years. 

 

Source: Trend Tracking Kinds 2012, p. 149. 
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Basic Data Adolescents and Media 2012 
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Comparison of internet use on PC and smartphone: 
“slow food” vs. “fast food” 

 

 

Desktop computer/stationary internet = 
“slow food” 

 

• Low frequency of use 

• Longer sequences of use 

• Use of complex / extensive contents / 
functions 

• High emotional involvement 

Smartphone / mobile internet =  
“fast food” 

  

• Higher frequency of use 

• Shorter sequences of use 

• Focused use 

• Low emotional involvement  

Basis: 8 group discussions with 11- to 19-year-olds.  Source: Elements of Art/iconkids & youth: Die mobile 
            Internetnutzung der jungen Zielgruppe, p. 8. 
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Mobile learning and ”Google Generation” 
 

Mobile learning = 
individualized learning experience,  

accessible anytime and anywhere 
 
Mobile media offer a didactic advantage: 
Tablets and smart phones close the gap between 
formal and informal learning environments  
 
They facilitate self-directed and self-organized learning: 
alone or in groups, at home, at school or in the library. 
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Basic Data Adolescents and Media 2012 
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Learning with apps: The e-learning trend 

Source: MMB Learning Delphi 2012. Basis: n=64. 

“Which types of e-learning will gain importance in the next three years?” 

Experts survey, percentages 
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And what about the library? 
 

Libraries wanting to be recognized and taken seriously as partners in lifelong learning  

must acknowledge this potential and  

integrate the benefits of mobile media devices in their daily work.  

 

Mobile media are not only  

much appreciated devices for “Google Generation” 

but do also offer huge learning potential.  

 

Libraries have to integrate their services within young users' media routines.  

Thus they can attract “Google Generation “ and  
connect with it anywhere and anytime. 
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Just ask your clients … 
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“What services do you want most from 
your library apps?” 
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Mobile library services and activities 
to benefit „Google Generation“ 

Mobile library instruction (“fast food”) 
Getting in touch with users who do not want to attend an on-site training  
Librarians can distribute their expertise via podcasts or video files 
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Recommended: 
Best Practices Wiki 
www.libsuccess.org  

http://www.libsuccess.org/
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A Best Practices Wiki: 
www.libsuccess.org 
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Mobile learning: 
Learning centre library 

 

“App Gap”  
has developed among  
children in disadvantaged 
families 

(Source: Zero to Eight, 
Children’s Media Use in 
America, 2011) 
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Mobile Media: 
Our mission – our benefits 

Our mission: 
We should not only provide access to mobiles and apps but also  
 

support the educational use of mobile media to socially disadvantaged 
library users.  

 
Our benefits: 
Mobile media services and activities strengthen the libraries’ role  
as learning centres and partners in the lifelong learning process 
 
and  

might be the key to stay relevant in a mobile digital world. 
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Thank you for your attention! 
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Basic Data on Google Generation needed?  
Please visit our website www.izi.de 
 

http://www.izi.de/

