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2 OUR COMPANY. MAKING SENSE OF GLOBAL MARKETS 

Euromonitor International 

• A global strategic market intelligence source for 40+ years 

• Helping clients make informed strategic decisions 
 

• Consumer-focused: industries, countries, consumers 

• Annually-updated syndicated research in 80 countries 

• Customised ad-hoc projects conducted globally 
 

• 1000 analysts in 80 countries 

• Regional research hubs and industry specialist support teams 
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Passport content 

RESEARCH SOLUTIONS 

CAMI  
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GEOGRAPHIC COVERAGE 

RESEARCH COVERAGE 

Industries  – 80 countries 

 85% of world population 

 98% of global consumer spending 

Countries &    - 210 countries 
Consumers 
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In 2014 over 147 
liters of beer was sold 
in Czech Republic per 
person. 

 

 

 

Saudi Arabia, Iran 
and India are forecast 
to be the fastest 
growing markets of 
beer (2014-2019) 

Forecast growth categories and markets 

ENHANCE SECTOR KNOWLEDGE AND CREDIBILITY 

http://www.euromonitor.com/
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Weight management 
continued to be led by 
Herbalife Czech 
Republic, which held 
a 30% value share in 
2014. The company 
benefited from its 
strong position within 
meal replacement 
slimming and weight 
loss supplements, the 
most developed 
product categories, 
where it led sales in 
2014. 

 

 

Create strategies based on country/regional markets 

EXPLORE THE ENTIRE BUSINESSLANDSCAPE 

http://www.euromonitor.com/


© Euromonitor International 

9 

In Eastern Europe, 
the company is 
mainly present in the 
Czech Republic, 

Romania and 
Poland, which 
represent a 
combined 66% of 
Schwarz‟s total 

sales in the region in 
2013.  

 

Assess company strengths, weaknesses, strategy and positioning  

EVALUATE THE COMPETITIVE ENVIRONMENT 

http://www.euromonitor.com/
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As pets become 
increasingly 
humanized, the 
forecasted growth for 
more premium and 
higher-quality pet 
care products is 
strong. 

 

Emerging economies 
account for some of 
the strongest growth 
within the pet care 
industry. 

EVALUATE THE COMPETITIVE ENVIRONMENT 

 
Understand  what drives industry growth  

http://www.euromonitor.com/
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The rise of internet 
retailing within  
the apparel 
industry has key 
players scrambling 
to uncover means 
to maintain brand 
identity in a world 
in which there may 
be little or no 
shop-front 
exposure.  

 

Understand key routes to market and emerging trends 

EXPLORE THE ENTIRE BUSINESS LANDSCAPE 

http://www.euromonitor.com/


12 

© Euromonitor International 

ANALYSIS WITH CROSS – INDUSTRY FOCUS 

RESEARCH SOLUTIONS 

http://www.euromonitor.com/
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ACADEMIC CLIENTS: SOME EXAMPLES 

OUR CLIENTS 
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Governmental Passport users 

OUR CLIENTS 

http://www.euromonitor.com/
http://www.islandsstofa.is/en
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Corporate 

OUR CLIENTS 
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THANK YOU FOR LISTENING 
Andžej Šakevič, andzej.sakevic@euromonitor.lt 

 

 

 CONNECT WITH US! 

http://blog.euromonitor.com/ 
 
 
@Euromonitor 
 
 
www.facebook.com/euromonitorinternational 
 
 
http://www.linkedin.com/groups?about=&gid=744327 
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