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What do we do….? 

• We Make Silent Voices Heard by curating, digitising, 

indexing and serving primary source content in multiple 

disciplines 

• Focus on content that is in-copyright, rare, hard to find, 

archival, otherwise inaccessible, previously 

unpublished… 

• Text, audio and video 

 We believe in the power of video and film to teach, learn, 

and facilitate research 



• Origins in archival text with Chadwick Healey  

• Moved into streaming music 

• Short hop to video in 2006 

• Today more than 60,000 videos 

 

Recent history 



Something for everyone 





 

But why video? 



We’ve been using it for years! 



We’ve been using it for years! 



Today…. 

 No dedicated device 

needed to record… 

 No dedicated device 

needed to view 



• Opportunity presented by ubiquity, technology and the zeitgeist 

• More content than ever! 

• Anyone can make a video, but questions of 

– Authority 

– Discoverability 

– Credibility 

– Permanence 

– Legality 

 

This is not revolutionary! 



 

 

Does video belong in the academy? 



 

– “It can be too hard to capture sound and vision” 

– “It’s too hard to use them, requires too much time” 

– “Text is easier, more conformist”  

– “Non-text content isn’t academically recognised…” 

 

But are these reasons valid? 

 

If you ask a faculty member or librarian… 



 

 

Does video belong in the academy? 



• “Video caters for different learning styles and places emphasis on 

the development of 21st century skills in an increasingly global 

and competitive employment market.  These skill sets consist of: 

student motivation, learner engagement, social skills and digital 

and multimedia literacy.  

• “In addition, video has the potential to enhance critical problem-

solving skills and enable learning in context through greater 

opportunity for discussion.  Finally, video emphasises the role of 

the educator by enhancing the proficiency of teaching and 

technical ability of educators.  

http://www.cisco.com/web/strategy/docs/education/ciscovideowp.pdf  

 

Yes. 

http://www.cisco.com/web/strategy/docs/education/ciscovideowp.pdf


• Curation and collection management of physical 

recordings has left bad memories 

• Educators and providers of information are reluctant to 

move away from the tried and trusted 

• Audio Visual content is a drop in the ocean because the 

industry is text-centric 

• A lack of relevant metadata for content, hindering the 

discoverability of resources 
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Growing significance 

79% of students 

watch video voluntarily 

to help understanding 

Watching 

Streaming  

video  
is partly how 

students learn 

Demand for 

digital content 

is growing 

68% of 

students 

watch video 

in the 

classroom 



Video landscape 

YouTube sees 

1 billion  
unique visitors per 

month 

In 2015, 90%  

of web video 

consumption came 

from  

18-34  

year-olds 

Video accounts for 

 50%  
of all mobile traffic 

80%  

of YouTube 

traffic comes 

from outside 

the USA 

Video is 

now 

critical  

for libraries 



Improving student outcomes 

  
• Bring in experts and multiple perspectives 

  
• Extend the classroom time and space 

• Students can customize their education 

• Teach the way students are accustomed to learning 





• Our super-collection of 55,000+ 

multi-disciplinary videos 

• Previously subscription only, 

now with perpetual 

ownership  

• Simply select titles to keep, up 

to the value of your subscription 

• Access our videos for a year 

and keep the titles you use 

most – for no extra cost 

 

Academic Video Online – ‘AVON’  



Something for everyone 





More than half our titles are 

exclusive 



• An upload tool for hosting your 

own content 

• Unlimited space to upload files 

• Text – audio – video  

• You retain control 

• You decide who can see them 

• Cross-search with Alexander 

Street content 

 

Free Media Hosting Service 



• MARC records? Yes, and they’re free 

• Copyright? All cleared for educational use 

• Site wide access? Yes, unlimited 

• Authentication? IP, user/pwd, proxy, Shibboleth etc. 

• Downloads? No. Publishers in AV need security of streaming 

• Usage stats? Yes, COUNTER 4 plus enhanced user 
engagement metrics 

• Any software needed? No just a browser. Any platform. 

• Is there an App? Currently mobile-optimised, App follows Q4 

• PAL or sub? Most collections are both 

• Trials available? Yes, standard is 30 days 

 

Demo, but first: 10 FAQs… 



• Demo… 

 

 

 

 

• As you like it 

search.alexanderstreet.com
http://search.alexanderstreet.com/view/work/1779971









